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The term "fake news" has been popularized in contemporary society especially in the view of 2016 election and also with the rapid growth of the use of internet. Today, this term is being discussed in almost every field of study with the aim of understanding how it impacts the current society. From the point of view of different scholars, fake news is an inaccurate report that is created with the aim of gaining attention, misleading, deceiving or damaging a reputation (Bara, 2019). Scholars agree that fake news is created with the aim of manipulating someone or something. Also, fake news can be propaganda that is intentionally designed to mislead people with the aim of achieving something in the end. Therefore, fake news lies within the concepts of mis-and disinformation.
Misinformation is false or inaccurate information that is inadvertently created to deceive. On the other hand, disinformation is false information that is deliberately created and spread with the intention of influencing public opinion or obscuring the truth. The definition of fake news in the view of different scholars points out that one key element of fake news is its deceptive motive. Fake news is aimed at manipulating public opinion or pushing a personal agenda rather than informing in an unbiased manner. In contemporary society, fake news is linked to political agenda. Another key element of fake news is that these stories are misleading. This is because these stories have no supporting evidence or may be entirely fabricated. Facts can be exaggerated to push an agenda. 
Therefore, one form in which fake news takes is misinformation. Misinformation today is mainly generated by unreliable source of information and low quality journalism (Bara, 2019). An example of misinformation is when ABC News published a report wrongly accusing Trump of colluding with China to influence the Presidential elections with the intention of collapsing Dow Jones. The fakes news spread by ABC News also swayed public opinion in regards to the credibility of the 2017 US presidential elections. Fake news can also take the form of conspiracy theories. An example of conspiracy theory that has been running around pertains coronavirus. Stories have been spreading recently about Republicans terming the virus as a Chinese "bioweapon" meant to reduce the earth's population.  Fake news can also be in the form of sponsored content (Sirajudeen, 2017). Sponsored content is used as a marketing strategy where content looks like a news story but is labeled otherwise. Finally, fake news can take the form of source hacking where key public figures are targeted by malicious individuals online to spread fake news about them. An example of such a case is when teenager Graham Ivan Clark hacked Twitter accounts of famous individuals including Bill Gates, Barack Obama, and Elon Musk among others to ask for many from the public. 
Social media platforms are also being used to spread fake news in contemporary society. One important feature of social media is websites used for publication. Websites can be used to publish fake news on various topics including politics and religion. Websites like 4chan, for example, have been utilized recently in spreading conspiracy theories in the online space (Shu, 2019). Another important feature is of social media is clickbait. Clickbait is created by non-established news websites and mainly relies on the writing style to influence the masses on social media platforms. Titles used in clickbait are mainly aimed at motivating readers to click it and redistribute without reading the full article. The aim of the content is to gain massive retweets, likes and comments on social media platforms. Therefore, social media platforms have contributed immensely to the spread of fake news in the public domain.
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